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1. My father ( ) his car when I arrived home from school.
[ (D) washes (2)washed (3)waswashing (%) haswashed ]

2. Happy new year! ( ) the New Year bring you happiness!

[DCan @Will @)Shal (¢)May]

3. Mona Lisa is the painting known ( ) almost everyone in the world.

[Dto @by @with @ for]

4, He awoke ( Y himself in a strange room.
[ findng @tofind (@ tobefound (%) infinding ]

5.1 cannot help ( ) that there has been a mistake.
[@Dfeet (@ tofeel (@) feeling (@ butfeeling]

6. He spoke English so fast that I couldn’t make myself ( )
[ (@ understand (@) understood (@) understanding (@) to understand

7. Our teacher is ( ) an instructor as a comedian.
[ notsomuch () notwell enough () notaswell (@) notso far ]

8. Tokyo Station is the building over there ( ) walls are red.
[(Dwhich (@) that (3)whose (2) what]

9. If you had left home earlier, you ( } the morning rush hour.
[(D avoided (2)hadavoided (3) would avoid (@) would have avoided |

10, My parents finally let me ( ) in Canada. ,
[Dgotocollege (@) togotocollege (3)tobeincollege () beingin college ]
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(1) X: HiTaro. I've gottwo tickets for the baseball game tonight. Won’t you come with me?
Y: Oh,( ) Thave to work overtime this evening.
X: That’s too bad. Maybe next time.
(D 1 think I will be able to. (@) I expect I will.
(3) I wishI could. (@) I hope I can.

(2) X:. Hello. AEcollege. May I help you?
Y: Hello. I"d like to speak to Mr. David Jonson. Is he there?

X ( ) Can I take a message?
Y: No. Iwillcall again. Thank you.

(D I’m sorry to have kept you waiting,
(3) Hold on. Tl put you through to Mr. Jonson. (@) I'm afraid he’s not available right now.

(2 Sorry, but I think you’ve got the wrong number.

(3) X: Canlsee your ticket, please? Thank you. Yours is 7-A, right next to the window.

Y: Great. Thanks. ( )
X: There shouldn’t be any delays on a nice cloudless day like today, so I expect we’ll be arriving right on schedule at
16:00. We’ll begin food service in about half an hour,
(1) Does this plane land in about half an hour? (2)Is this plane canceled as announced at the gate?
(3) When can we have lunch? (%) Can you tell me how long the flight will be?

{4) X: Youcan still order breakfast. We don’t stop serving it until 11:00.
Y: Wonderful. Then I'll have the breakfast special with croissant and coffee.

X: Certainly, ma’am. ( )

Y: No, thank you. I drink it black.
(D How would you like your coffee? () Croissant and coffee?
(3) Do you need whip cream for croissant? () Cream in your coffee?

(5) X:. Youlook pale, Yoko. What’s wrong?
Y: T’m tired and have a fever. 1 guess I caught cold while sleeping.
X )
Y: I’d rather take some medicine and go to bed.

(D Why don’t you take some medicine.
(® Why don’t you take furns? @ Why don’t you go see a doctor?

(@ Why don’t you get a good night sleep?
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1. FARZOLSBERRIALRBICLEN,

( oo A )( O B X ) ).
[(D such (@) mistakes (@) Tom (%) careless (5) makes (6) seldom ]

2. k. ABREEREOERED,
I( o ¢ )( ) YO D) ) tomorrow.
[MWhe @not @ will @) come () do (6)think ]

3. TOREEFZEHETHNEEzONBRE,
( ) Yo E ) Y} F )¢ } at the police station.

[D1 @ was (3 the police officer @)me (&) who (6) asked ]

4. COEEHHIER LB TLLD.
( G X )( O H ) )( )-
[ (D you (2) this medicine @) will (@) feel (5) make (6) better ]

5. TTLERNTTR, BRVLRSIIELDETTD.
It’s very hot. ( O X 3 o o3 X )
[ @ todrink (@) something 3)like @ you (&) cold (€) would ]

6. —fRihENBERFICEB OO,
I( ) K )( )X¢ YO L )( )-
[(Dnever @win @)1 (@) dreamed (&) firstprize (6) would ]

7. Bl REHAHDD0, DA TLFWNFAE NS IFEE,
I( ) O M) o No)( )
[ @ the better (@) like () all (@) his faults () for (6) him ]
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[4]Read the following three passages --(1) Convenient Past, (2) Inconvenient Present, (3) Convenient Future and

answer the questions [Question I ~Question 9],

7-Eleven’s U.S. Transformation: From Slurpees to Sushi
(1) Convenient Past
7-Eleven is the world’s largest convenierice store chain. Founded in Texas in 1927, it pioneered the modern convenience
store. It embraced franchising early, kept long hours, and introduced iconic products like the “Slurpee’ and ‘Big Gulp’ that
helped make it a part of American culture. In 1973, a Japanese grocery company signed a franchise agreement with 7-Eleven
and began opening locations in Japan. Over the next two decades, its success allowed it to majority control of the American
company. As aresult, Japan’s ‘Seven & 1 Holdings® was officially formed in 2005. Today, 7-Eleven is not only the largest
convenience store chain n the U.S,, but also the largest retailer in the world by store count.
Mrensformation 33 found BI¥ETS  *pioncer WATS  *embrace EATH. BETE  *iconic BIMB *Slurpees J0~Z FUMY
*Big Gulp BRI AD FIVD AT *retailer INFERE

Question 1: What major contribution did 7-Eleven make to retail history?
(D) It created the first supermarket
@) It was the first to establish the modern convenience store
(3) It introduced online grocery shopping
(9 It was the first retailer to expand globally

Question 2;: Which business strategy helped 7-Eleven expand early on?
(D) It allowed people to open their own 7-Elevens -
(@) Limited store hours
(3) Government ownership

@ Exclusive laury products

Question 3: What role did Japan play in 7-Eleven’s corporate history? corporate
(1) Japan founded the original company
(@) Japan introduced the Slurpees
(3) A Japanese company eventually gained control of 7-Eleven
(@) Japan was the last country where 7-Eleven expanded

Question 4: What unique quality does 7-Eleven hold today?
(1 The most profitable retailer in the world
(2) The oldest retail company in the U.S.
(3) The largest grocery chain in Asia
(2) It has the most stores worldwide
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(2) Inconvenient Present

Unfortunately, while things for the company were going well in Japan, hard times have hit the US stores. One reason 1s its
poor reputation. Bad lighting, dirty floors, and food that has been sitting out too long has given it a poor image among
American customers. Also, keeping high standards is a challenge for Seven & i as it doesn’t fully control its U.S. operations
since most stores are franchised. This makes it difficult to implement change consistently across all locations. Furthermore,
other chains like Wawa, Casey’s, and Sheetz have taken away many customers by offering fresh food, clean stores, and strong
customer service - everything 7-Eleven has often been criticized for lacking. Industry experts explain, “7 Eleven focused
too much on expansion instead of meeting consumer needs,”

* reputation FEH] it out FHAHTING  *implement MiTEE  "consistenly ¥3—BLT  * Wawa, Casey’s, and Sheetz PAUDICHB MOV =Fr—~V/E
*expansion K. #EK

Question 5: Why have U.S. locations struggled despite the company’s success overseas?
() American shoppers have shifted entirely to online shopping
(2) The stores are viewed negatively by many customers
(3) Prices are higher than all competitors
- (@) There are too few locations in the U.S.

Question 6: Why is it difficult for the parent company to improve U.S. locations?
(D Local laws prevent changes
(2) Employees resist new policies
(3) There is a lack of financial resources

(4) Many locations are operated independently

Question 7:  According to industry experts, what strategic mistake did the company make?
(D) Tt prioritized growth over shoppers® expectations
(2 It relied too heavily on advertising
(3) It expanded too slowly

(#® It invested too much in international markets
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(3) Convenient Future

7-Eleven has realized it no longer has the edge it once did. It needs to evolve to win back customers and increase spending.
Now, the company wants to transform its U.S. 7-Eleven stores by modeling them after successful Japanese ones, who enjoy
a good reputation due to their high quality standards. The centerpiece of this transformation is making it a destination for
food. Americans can expect to see a more Japanese style begin to take hold by introducing popular items like Japan’s iconic
egg salad sandwiches. Furthermore, the company has been adding restaurants, renovating and building kitchens,
modemizing its food and beverage options, and expanding its online delivery services. The company believes that once
people come for food, they’re more likely to make other purchases. This kind of refresh should have started years ago-but
the next best time is now. Despite all the challenges, analysts don’t believe 7-Eleven is in crisis. It’s just a business that
needs to refresh itself to stay relevant, and that’s exactly what it’s trying to do in the US.

*odge HMPRES  *centerpicce FEUFH  *take hold DHE, BETD  *renovate #ERETS WETS  *relevant (LFHOMBIDBETS

Question 8: Why does the company believe improving food offerings will help overall sales?
Food items have higher profit margins
@ p g
(2) Customers who eat there are likely to buy other items
@ Competitors no longer sell food
(@) Online delivery depends on food sales

Question 9: How do analysts view the company’s current situation?
(D) As a failing business near collapse
(2) As a company that needs minor cost reductions
(3) As an organization adjusting to remain competitive
(®) As a brand that should leave the U.S. market



